DEEPER DIVE:
CULTURAL AND RECREATIONAL ESTABLISHMENTS

Overview Regional Performance

The ability for residents and visitors alike to enjoy performing Tampa Bay enjoys a plethora of cultural and recreational
arts, museums, and recreational activities is a key component establishments, ranking 12th among our comparison

of our quality of life and competitive advantage as a leisure communities, with more than 4.06 establishments for every
destination, and a strong contributor to our regional economy. 10,000 persons.
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Americans for the Arts, a non-profit industry advocacy group, released in 2017 the Arts and Economic Prosperity 5 report, which
estimates the economic impact of non-profit arts and cultural organizations’ spending, as well as that of audiences, both resident
and nonresident. The table below presents their findings for the three largest metropolitan statistical areas (MSAs) in the Tampa
Bay region (data for the Homosassa Springs MSA was not available). Where applicable and available, figures from the separate
reports have been aggregated into a regional value.

Lakeland- North Port- Tampa- St. Petersburg-

Winter Haven Bradenton-Sarasota Clearwater Tampa Bay
Industry Expenditures
Organizations $ 15,790,432 $ 215,956,639 $ 275,420,320 $ 507,167,391
Audiences $ 30,799,415 $ 126,476,824 $ 398,769,706 $ 556,045,945
Total $ 46,589,847 $ 342,433,463 $ 674,190,026 $1,063,213,336
Economic/Fiscal Impact
FTE Jobs Supported 1,469 8,705 22,173 32,347
Household Income $ 32,345,000 $ 244,633,000 $ 484,377,000 $ 761,355,000
Local Gov't Revenues $ 2,569,000 $ 14,716,000 $32,571,000 $ 49,856,000
State Gov't Revenues $ 3,703,000 $ 23,506,000 $ 49,094,000 $ 76,303,000
Nonresident Attendance 331,322 1,140,675 2,498,505 n/a
Share of Total 35.6% 31.8% 27.5% n/a
Nonresident Expenditures* $17,116,095 $ 74,891,323 $ 217,169,105 n/a
Avg. Meals $18.88 $26.64 $29.65 n/a
Avg. Souvenirs/Gifts $11.50 $2.26 $7.75 n/a
Avg. Ground Transportation $ 6.85 $4.57 $9.96 n/a
Avg. Overnight Lodging $11.78 $18.03 $21.32 n/a
Avg. Other $ 265 $3.79 $3.84 n/a
Total Average Spend $51.66 $55.29 $72.52 n/a

*Excludes Admission Cost

Key Takeaways

«  Tampa Bay residents and visitors enjoy access to nearly 2,000 cultural and recreational establishments.

n/a = not available

+  The North Port-Bradenton-Sarasota MSA has 5.16 such establishments per 10,000 residents, the most among the region’s MSAs.

+  Spending by arts organizations and audiences in Tampa Bay - more than $1B according to recent reports - supports more
than 32,000 jobs and more than $750M in household income.

- 2019 REGIONAL COMPETITIVENESS REPORT



